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About TUI AG 
 

TUI AG is Europe’s leading tourism group. From 

retail shops and tour operators via airlines, 

hotels and cruise ships all the way to services at 

the holiday destinations – the companies and 

brands of the company offer the complete range 

of services associated with travel and holidays.  

 

The three sectors TUI Travel (tour operating, 

online sales, high street outlets, airlines and 

incoming agencies), TUI Hotels & Resorts and 

the cruise ship business form the World of TUI. 

 

The main task of the group is the strategic 

control of the individual sectors. At the same 

time, TUI AG assumes classical holding functions. 

Besides tourism, its core business, the company 

currently also holds a 38.4 per cent1 stake in 

Hapag-Lloyd. 

 

Our mission 
‘Putting a smile on people’s faces’ 

 

Our values 

 

 Opening doors 

 Going beyond 

 Enjoying life 

 Creating value 

 

Management 
 

Executive Board 

Dr Michael Frenzel, CEO 

Horst Baier, CFO 

Dr Peter Engelen, HR and Legal affairs 

Peter Long, Tourism 

 

Supervisory Board 

Prof. Dr Klaus Mangold, chairman 

 

 

 

 

                                                 
1 As of December 2011 

 

 

 

 

Facts2 
 

 In the financial year 2010/11, the tourism 

division posted turnover of around 17.5 

billion and a group result of 118.2 million 

euros.  

 

 Over 30 million customers entrust TUI with 

organising their holidays every year. 

 

 More than 73,700 employees worldwide 

work to create unforgettable holiday 

experiences. 

 

 At currently 248 hotels and a capacity of 

around 157,000 beds, TUI Hotels & Resorts 

is Europe’s largest holiday hotelier. 

 

 With over 140 aircraft, TUI Travel has one of 

the largest and most modern holiday aircraft 

fleets in Europe. 

 

 Hapag-Lloyd’s flagship, MS Europa, was 

awarded the rating as the world’s best cruise 

ship by the Berlitz Cruise Guide for the 

twelfth consecutive time.  
 

 Balancing economic goals with social, public 

and ecological concerns forms one of the 

bases of sustainable economic success. 

Responsibility for our society, employees 

and environment is therefore an important 

yardstick for entrepreneurial activity in the 

TUI Group.  

 

 

TUI AG 

Karl-Wiechert-Allee 4 

D-30625 Hannover 

Email: info@tui.com 

Internet: www.tui-group.com 

                                                 
2 Facts and figures refer to the financial year 2010/11 

(1 Oktober to 30 September) 
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